SMART THINGSTO KNOW

| About
...BRANDS & BRANDING
About

..MARKETING

@John Mariott2001-www.mariotti.net 1




Brands = Pmmises
A brand|saprom|seof valuethat‘ o ! ﬂg

HH“‘
— Titleig, J. & J. H‘

A brandis arel ationship ...between abuyer and a

s ler.

A brandis apowerful differentiator.
— Nike, Apple
A brandis avaluabl e asset--perhaps the most

val uabl e asset any company “owns’.
— Coke
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‘ Mar keting
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= “ Marketing is having what will sl ...”
= Roger Blackwdl

= “The purpose of a businessisto create and
keep a customer.”
= Ted Levitt, The Marketing Imagination
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‘ THE PLAN
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= “Failing to planisplanning tofail”™
» Corporate Strategy i s marketi ng strategy,

and vi ce-versa.

« “What do you want to sell towhom and
how? (and where, etc.)

* Why do you deser ve to succeed?

* No plan =nodirection
* Football
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HOI\/IEWORK
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“Luck ispreparation meet| nd oppqrt‘ nity.

« Know your customers, competitors, and your
market BETTER THAN ANY ONE!

= “|f | had eight hours to chop down a tree, I'd
spend six hours sharpening up my ax.”
— AbrahamLincoln.

= “Knowledgeis power.”

— Sir Francis Bacon
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TECHNOLOGY
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Haveit--Maybe an advantage ' | /11" "
Lack it--Certai nly adi sadvantage

Reach = New possibilities previoudy
unknown, unheard of ...

Speed = The ultimate weapon i n the “ new
economy” -- “ | eave the competition gaspi ng!”
« “FAST BREAK”

@John Mariott2001-www.mariotti.net



WHAT WILL YOU DO?
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* Never stoplearning, sharing... '/ 1
= “If you don’'t go where you don’t go, you

won’'t know what you don’t know!”
= Steve Gou beaux
= “You haveto kiss a few frogsto find a
prince.”
= Bill Kahl

* Lead, follow,... or get out of the way!
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| ummary-2
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* MARKETING--5 Smartest things'to know
. 'Youmust have aplan.
. Get closeto the customer.

. Do your homework.

. Remember relationships

. Use the speed and reach of technology.
—“...marketing is having what will sell” ...and
then telling people about it!
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WORDS OF WISDOI\/I
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You can love me, but only | can make mdhappy

| \ UL
You can teach me, but only | can dothelearm‘ng ‘ I

You can lead me, but only | can w alk the path.

You can promote me, but | haveto succeed.

You can coach me, but | havetowi nthegame.

You can pity me, but | havetobear thesorrow.

For theGift of Loveisnat afood that feeds me,

it ist hesunshinethat nourishesthat which I must finally harvest far
myself.

Soifyou love me, don'tjust singmeyaur song.

Teach meto sing, for when | am alone, | wi ll needtoknowthe

mel ody.

< —Don Baker, Quoted from Pat Summ itt’s b ook , Reach for the Summi t
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